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Digital signs are popping up all around us. Large digital 
billboards serve as bright messengers reaching out as 
we travel along freeways. Retail businesses, including 
convenience stores and malls, use smaller signs at the 
point of sale for target products. Corporations, colleges, 
K-12 schools, hospitals, and government entities are 
using networks of signage across their campus to reach 
employees, students, parents, and patients with the 
latest information. Everything from convention centers 
to churches are installing digital signage. 

Used properly, digital signs are cost-effective and 
engaging communication channels that reach viewers 
and make memorable impressions. A 2015 Nielsen 
Digital Billboard Study found that 75 percent of study 
respondents recalled seeing a digital billboard in the 
past month and 55 percent of those recalled the 
message displayed.

What makes digital signage superior? 
  Fresh messages because you can update or change 
content easily

 Bright, dynamic content that captures viewers’ 
attention

 Targeted messages to specific audiences by location
 Efficiency gains because you can update many digital 
signs from one desk

 Real-time news announcements or information
 Availability as an ongoing employee training channel
  Reduced paper, waste, printing costs, and time spent 
updating printed signs

System components
Digital signage falls into these general categories:
  On-premise accessory outdoor marquees.
  On-premise accessory indoor promotional signs.
  Off-premise billboards.

Regardless of the category, systems consist of three 
components—the display with associated controls,  
a player, and extenders. The display is the public face  
of the sign. While LED is the most common and 
offers the greatest efficiency, displays also may be 
LCD or plasma screens. A player is the computer that 
generates display content. And an extender connects 
the player to the display.

While you could use almost any screen in a digital 
signage system, quality LED displays offer long life and 
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will maintain a better level of brightness throughout their lengthy lifespan. 
Additionally, display controls allow the brightness to be bolder during 
daylight and subdued in the evening to reduce electrical demand and energy 
consumption. This means that no matter what time of day, and regardless 
of whether your customers are walking or driving past, they’ll see a clear 
impression of your sign’s message or logo. 

Get started
The first step to install digital signage is to clarify your goals. Is the system 
designed to expand sales? Grow community participation? Increase 
customer satisfaction? Educate students or employees?  Use your goals to 
determine where to place digital signs and what type of signage you’ll use. 
These decision points may assist in your planning process.

Where will the displays go? Consider: 
 Traffic flow in your potential 
locations.

 Your audience.
 Placement and mounting needs.

How will you create your content?  
Types of content include:
 Static slides with images and text.
 Video.
 Live feeds.
 Audio options.

What are your information 
technology resources?  
You’ll need adequate:
 Connectivity and bandwidth.
 Network security, repair, and 
updates.

What potential revenue sources or 
cost savings do you anticipate?  
A few options include:
 Increased sales.
 Advertising revenue from  
local businesses.

 Grant options if you're a  
non-profit or municipality.

 Reduced training expenses.
 Lower ad management costs.

Digital signage is a growing 
business segment for computer 
and electronics companies, many of 
which offer guides and specialists to help with the decision-making process. 
You also can check out online resources like digitalsignagetoday.com for more 
information about digital signage options. 

Our Industrial Services Engineers or Energy Management Representatives 
are available anytime to discuss all your electric energy projects. You can find 
their contact information on the back of this newsletter.

Blast from the past:
The first digital 
sign with alternating 
messages
On December 24, 1951, Williams 
Brothers, Inc. installed a massive 
and innovative sign in downtown 
Spokane, Washington. The result 
was the second largest bank sign 
in the U.S. It also was significant 
because it was the first sign to 
alternate time AND temperature on 
the same bank of lights, designed 
and built by Time-O-Matic in 
Danville, Illinois.  
Source: Watchfire Signs
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A unique solution to cut pool heating costs
Oakes installs air-source heat pumps at their community pool
The Oakes Park Board asked us to work with them on 
a solution to replace the failing propane boiler at their 
community pool. As volatile propane prices were a 
concern, the obvious solution seemed to be installing 
an electric boiler on our company’s large Dual Fuel 
Rate. But board members had heard of an air-source 
heat pump pool heater, so we researched and found a 
product called the Great Big Bopper. 

Border States Electric in Fargo is a dealer for the Great 
Big Bopper and the Oakes Park Board agreed that was 
a great option. “We put the two heat pumps on our 

small Dual Fuel Rate and the pool’s heating costs now 
are less than half of the previous costs,” said Energy 
Management Representative Bob Sitzmann. “And heat 
pumps are a safer heating source.” The board also 
received $7,100 in rebates through our company’s heat 
pump rebate program. 

Need help determining what technology best suits 
your needs? Contact us! You can reach any of our 
Industrial Services Engineers or Energy Management 
Representatives by using their contact information in 
this newsletter.

We value your input
We want to hear what you like about Make it Electric  
and what you’d change. Complete the short survey  
below for a chance to win one of three water bottles. 
This survey also is available at  
https://www.surveymonkey.com/r/R8G93GB

How often do you read Make it Electric each year?
 Every issue (2-3 per year)      Some issues
 I don't read it

Do you read Make it Electric on our website, otpco.com?
 Yes      No  

Would you prefer to receive Make it Electric  
via email if available?

 Yes      No  

If yes, please provide your email address: 

Do you route Make it Electric to other employees  
in your company?

 Yes      No  

Is there anything you'd like us to change or topics you'd 
like to know more about?

Name 

Title  

Company 

Return to: Make it Electric, Otter Tail Power Company,  
PO Box 496, Fergus Falls, MN 56538-0496

Thank you for your feedback!

✃

Oakes Park Board President Mark Roberts (left) stands with Dave Novak of Novak Electric in front of the community 
pool's air-source heat pumps.
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Industrial Services 
Otter Tail Power Company 
215 South Cascade 
Fergus Falls, MN  56537

800-493-3299

www.otpco.com 

215 South Cascade
Fergus Falls, MN 56537

Increase your efficiency through technology
Our Industrial Services Engineers and Energy Management Representatives can 
help you identify and evaluate energy-efficient productivity-increasing technologies 
for your business. In addition to helping you understand operational requirements 
and advantages, they’ll conduct rate and payback analyses. Contact your 
representative today!

Contacts

Mark Remer
Senior Industrial  
Services Engineer

218-739-8967 
mremer@otpco.com

Kevin Disse 
Senior Industrial  
Services Engineer

218-739-8995 
kdisse@otpco.com 

Chris Waltz
Conservation 
Sales Manager

218-739-8492
cwaltz@otpco.com

Dale Umlauf
Economic Development 
Consultant

218-739-8948 
dumlauf@otpco.com

Brad Nelson 
Energy Management  
Representative for 
Milbank and 
Wahpeton areas

605-432-4713 ext. 6602 
bnelson@otpco.com 

Bob Sitzmann
Energy Management 
Representative for 
Jamestown, Oakes,  
and Garrison areas

701-253-4703
bsitzmann@otpco.com

Bill Klyve
Energy Management 
Representative for  
Morris area

800-630-7358
bklyve@otpco.com 

Scott Sigette
Energy Management  
Representative for  
Rugby, Langdon, and 
Devils Lake areas

701-662-4876 ext. 740 
ssigette@otpco.com 

Roger Garton 
Energy Management  
Representative  
for Bemidji and 
Crookston areas

218-739-8542 
rgarton@otpco.com 


